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Current Affairs of the Day 
India’s first Covid-19 vaccine for animals: why the need was felt 

 

• The Agriculture Ministry unveiled India’s first Covid-19 vaccine for animals. 

Developed by the Hisar-based National Research Centre on Equines, the vaccine, 

called Ancovax, can protect animals against the Delta and Omicron variants of SARS-

CoV-2. 

• This is the first Covid-19 vaccine for animals developed in India. There were reports 

from Russia last year that that country, too, had developed a vaccine against animals 

such as dogs, cats, minks, and foxes. 

• Ancovax can be used in dogs, lions, leopards, mice, and rabbits. It is an inactivated 

vaccine developed using an infectious part of the Delta variant. In addition, it uses 

Alhydrogel as an adjuvant to boost the immune response. 

• There have been reports of Covid-19 infection in several animals, including dogs and 

cats. The vaccine can protect animals in the zoo. It can also prevent transmission from 

companion animals to humans. 
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Fast radio burst: A cosmic event frequently seen, not yet fully 

understood 

• Fast radio bursts are bright flashes of light that appear for a few milliseconds and then 

vanish. Since the first FRB was discovered in 2007, 140 more were discovered until 

June 2021, according to a post on the MIT website. 

• Their origins are unknown, and their appearance is unpredictable. 

• Among the candidates for the sources of FRBs are the superdense neutron stars left 

over after a supernova, or magnetars (neutron stars with ultra-strong magnetic fields). 
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Celebs liable for misleading ads: New rules 

The Centre has notified tighter norms related to mass advertising in print, television and 

social media under The Consumer Protection Authority (Prevention of Misleading 

Advertisements and Necessary Due Diligence for Endorsement of Advertisements) 

Guidelines 2022. The guidelines also lay down sharper definitions of what constitutes 

“fair and valid advertisements” 

1. Celebrities endorsing products or services can be held responsible and face action for 

appearing in misleading promotions, say a raft of new guidelines that came into effect 

under the Consumer Protection Act.  

2. The new framework also bans surrogate ads — a common practice for liquor and 

chewing tobacco companies. 

3. The endorsement by celebrities “must be based on adequate information about, or 

experience with the identified goods, product or service”, the new rules state. 

Celebrities endorsing misleading ads can be fined up to ₹10 lakh and for repeat 

offences, they can be fined up to ₹50 lakh and a jail term of up to five years. 

4. An advertisement will be considered non-misleading and valid only when it meets a 

set of criteria laid down in the new rules. These include “truthful representations” that 

don’t “exaggerate accuracy, scientific validity or practical usefulness or capability or 

performance”. 

5. An ad can also not present rights already given to consumers under the law as a 

distinctive feature of the product, and cannot conceal important facts about products 

or services or risks associated with their use.  

Need for new regulations: 

1. The government has taken a large number of actions on various products that 

purportedly showed Covid-protection quality, the official cited in the second instance 

said.  

2. The consumer protection law already provides for action against misleading ads and 

penalties for violators but the new rules target celebrity endorsements which may be 

unlawful, ads that can be detrimental for children, and surrogate advertising. 

3. We have been working closely with the consumer affairs ministry and a co-regulation 

model will work better to improve the standards of consumer advertising. 
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Criticism: 

1. There are already legal provisions against misleading ads. Many companies and 

celebrities are conscious of their social image; hence their advertisements and 

endorsements are in conformity with established social norms. But, some of them are 

exceptions.  

2. Some celebrities do endorse products without conducting due diligence, but not all of 

them.  

3. Ideally, self-regulation on the principle of ‘Maximum Governance, Minimum 

Government’ should have been tried before resorting to stringent penal provisions. 

 

 

Centre will frame a new space policy soon: Modi 

1. The central government will soon 

frame a new space policy to reform 

the sector, said PM after 

inaugurating the Indian National 

Space Promotion and Authorization 

Center (IN-SPACe) headquarters in 

Ahmedabad. 

2. A part of the Indian Space Research 

Organization (ISRO), IN-SPACe 

will pave the way for space 

exploration for private players. 

3. From space applications, and 

satellite launches to even Polar 

Satellite Launch Vehicle (PSLV) 

and rocket designs, private 

companies have come forward to 

participate. 

4. The Union Cabinet headed by the 

PM approved the establishment of 

IN-SPACe in 2020. IN-SPACe will be the single-window autonomous nodal agency 

to enhance the participation of private companies in space-related activities. 
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According to estimates, the global space economy is worth USD 400 billion and is 

expected to expand up to USD 1 trillion by 2040. India’s share is only 2% and this is 

expected to go up in near future. 

 

Malaysia agrees to abolish mandatory death penalties 

1. Malaysia has agreed to abolish the mandatory death penalty and allow judges to set 

alternative punishments for a range of offences. 

2. The death penalty in Malaysia mandates hanging as punishment for a range of crimes, 

including murder, drug trafficking, treason, kidnapping and acts of terror. 

3. Foreigners account for 526 of the 1,355 people on death row in the country, according 

to the Anti-Death Penalty Asia Network. 
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MAINS 

DAWP 

Q1. The Centre has notified tighter norms related to mass advertising 

in print, television and social media under The Consumer Protection 

Authority (Prevention of Misleading Advertisements and Necessary 

Due Diligence for Endorsement of Advertisements) Guidelines 

2022. Critically discuss the need for such guidelines. 

MCQs 
Q1. Which of the following ministry has launched the first vaccine 

for animals in India? 

a. The Ministry of Science and Technology 

b. The Agriculture Ministry  

c. The Ministry of Health and Family Welfare  

d. The Ministry of Environment, Forest and Climate Change 

 


